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PEDESTRIAN COUNTS - YEAR TO DATE COMPARISON

Queens Quay Pedestrian Volumes at York, Rees, and Lower Spadina

Pedestrian Counts

Monthly, 2024, 2025, 2026 Pedestrian Counter Locations
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The Waterfront BIA measures the volume of pedestrians and
cyclists traveling through three key east-west intersections
\ using infrared counters that log each pedestrian or cyclist
200,000 . .
going east/west on the south side of Queens Quay.

0 Note: This data set should not be compared with Environics
N o 3 . N . . . Footfall Data on the following pages, as they are separate
0’0‘\\ \\;bé ,b@(\ Q"\ @’5\ L 5& qo% Nod Nod o2 N sources measuring different aspects of pedestrian traffic with
5@0 éo" N\ v > W &((\ Oc’}o AQfQ oeé\ fundamentally different methodologies and scopes. Both are
« (er A Q2 provided here for distinct analytical purposes.

Source: The Waterfront BIA Queens Quay Pedestrian Counters %



2_025 LONG WEEKENDS COMPARED TO PREVIOUS YEARS
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WEATHER CONDITIONS

As a destination explicitly linked with weather, the waterfront benefits substantially from days with favorable weather conditions - rain, snow,
and windstorms keep people away, especially with exposure from the lake, but on a warm, slightly overcast day there is no better place to be.
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Source: The Waterfront BIA - Eco Counter - Forecasted Weather provided via worldweatheronline
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WEATHER CONDITIONS

As a destination explicitly linked with weather, the waterfront benefits substantially from days with favorable weather conditions - rain, snow,
and windstorms keep people away, especially with exposure from the lake, but on a warm, slightly overcast day there is no better place to be.
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VISITS TO AREA

Environics MobileScapes data is based on anonymized, permission-based cellphone data collected from trusted suppliers using location
data that are compliant with privacy laws. These data are de-identified by their suppliers and are modeled by Environics Analytics to
understand visitation to the Waterfront. Data is exclusively for visitors from Canada. These charts illustrate count of visit events within a
certain period. A single individual may generate multiple visits.

Visits to the Waterfront by Month
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Source: Environics MobileScapes Footfall Tool



VISITOR DISTANCE TRAVELLED

This chart shows how far people live from The Waterfront
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VISITOR PROFILES

Segment for visitors to the waterfront based on distant travelled. The audience profile broadens as travel distance increases.

LOCAL

<1 km

90.99%  Eat, Play, Love

Younger, multi-ethnic urban singles and
couples. Income is upper-middle.

Came From Away 2.8%

Multi-ethnic, younger and middle-aged urban
singles and families. Income is lower-middle

Indieville 1.4%

Younger and middle-aged, university-educated,
urban singles. Income is upper-middle.

Social Networkers 1.2%
Young, culturally diverse university educated urban

singles. Income is lower-middle.

Source: Environics PRIZM visitor segmentation data, The Waterfront, 2026

REGIONAL GTA
1-50 km

Top 5

Metro Melting Pot 12.0%
Culturally diverse, middle-income city dwellers.

Came From Away 11.1%
Multi-ethnic, younger and middle-aged urban
singles and families. Income is lower-middle

Eat, Play, Love 10.8%
Younger, multi-ethnic urban singles and couples.
Income is upper-middle.

South Asian Enterprise 7.5%
Middle-aged, multi-ethnic urban families, primarily
of South Asian decent. Income is upper-middle.

Downtown Verve 6.5%
Younger and middle-aged, urban, high-income
households.

DESTINATION
50+ km

Family Mode 6.2%
Suburban, financially comfortable, middle-aged
families. Income is high.

Modern Suburbia 4.4%
Suburban, financially comfortable, middle-aged
families. Income is high.

Suburban Recliners 4.0%
Older, lower-middle income suburban singles.

On Their Own Again 4.0%
Culturally diverse, city seniors in apartment rentals.
Income is lower-middle.

Mid-City Mellow 3.9%
Older, urban, middle-income families and couples.

-



TORONTO EMPLOYMENT SURVEY

Data for the Waterfront BIA Area
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Employment on the Waterfront has grown 214% over the last 25 years, largely due to office development growth through the area, with
92% of jobs in the district being in the office sector.

Source: City of Toronto Employment Survey, 2009, 2019, 2024



JACK LAYTON FERRY TERMINAL TRIPS

Visiting the Toronto Islands via one of the City of Toronto's Ferries is an iconic waterfront experience. Supplemented by the commercial
water-taxi industry, ferries are the most popular way to get to the Islands, with a record 1.52m passengers taken in 2025.

Total Ferry Passengers to the Island - Yearly

2021

773,040

2022 1,349,778

2023 1,502,883

2024 1,390,358

2025 1,525,850

Source: City of Toronto Open Data Portal, Parks, Forestry & Recreation, Toronto Island Ferry Ticket Counts
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CITY-WIDE OFFICE OCCUPANCY

Toronto Downtown Core - Strategic Regional Research Associates, compare office occupancy to pre-pandemic levels.
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https://srraresearch.org/covid/category/Occupancy+Index

BIKE SHARE TORONTO 2025
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782 932 Toronto Bike Share Trips started or
[ ended on the Waterfront in 2025

Bike Share trips Terminating on the
Waterfront vs City-wide, 2025
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Source: City of Toronto Open Data Portal, Toronto Parking Authority, Bike Share Toronto Ridership Data lcons by xnimrodx

The heavy usage of Bike Share Toronto is a
strong indicator of how popular biking along
the Martin Goodman Trail, to the waterfront,
and other area bike corridors are for both
transportation and recreation purposes.

10%

of all Bike Share trips taken in
2025 started or ended on the
Waterfront.

Bike share ridership on the
waterfront increases to 12%
of the total in the summer.

Of bike share trips start or end
in the Port Lands

Of all bike share trips take
place on the islands during
the 6 months of operation



https://open.toronto.ca/dataset/bike-share-toronto-ridership-data/

TORONTO HOTEL DEMAND

Hotel Demand - Toronto
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Source: Destination Toronto; STR (Smith Travel Research).



INTERNATIONAL VISITS TO TORONTO

International visitors to the City of Toronto was strong in 2025,

International Visitors to Toronto with 2 68m total vistors.

2,700,000
Of the home countries that international visitors came from in
2025, 57% were from the US, representing the largest visitor
2,650,000 group by far.
2,600,000
Visitors by Home Country
2,550,000
m USA
2,500,000 = Other
m UK
2,450,000 m China
Other 24% = Germany
2,400,000 = Mexico
2023 2024 2025 = Brazil

m South Korea

-

Source: Destination Toronto; StatsCan, Canadian Tourism Research Institute).



RESIDENT DEMOGRAPHICS - HOUSEHOLD EXPENDITURE

Averages for residents living within the Waterfront BIA boundaries, 2025

Waterfront vs. Toronto CMA (2025)
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Source: Environics MobileScapes 2025 Icons by xnimrodx



RESIDENT DEMOGRAPHICS - ONLINE EXPENDITURE

Averages for residents living within the Waterfront BIA boundaries, 2025

Waterfront vs. Toronto CMA (2025)
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RESIDENT DEMOGRAPHICS - POPULATION PYRAMID

Residents living within the Waterfront BIA boundaries, 2025

Waterfront Residents Population Pyramid (2025)
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RESIDENT DEMOGRAPHICS -
Residents living within the Waterfront BIA boundaries, 2025
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WATERFRONT BIA

Dorsa Alizadeh-Shabani Oliver Hierlihy

Manager of Operations Director of Operations

Dorsa@WaterfrontBIA.com Oliver@WaterfrontBIA.com
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