
*n partnership with /otre %ame and the 
"rchdiocese of (ulu, 4aJnt #aLIJta 
7ocatJonaM 5raJnJnH $enter re�launched 
in /ovember 2�21, creating the 
*nnovation 4cholars program to reimagine 
vocational education for girls in a 
poverty�stricken region of northern 
6ganda. -ed by .endo[a $ollege of 
#usiness 1rofessor 8endy "ngst, /otre 
%ame and 4aint #akhita students 
collaborate on entrepreneurial 
innovations, engaging with the 
community to ensure a broad, positive 
impact and ënancial security for young 
women, the school and the region.

"rtisans worldwide struggle to compete in 
the global market because they lack 
knowledge of contemporary consumer 
lifestyle needs. 4ince 2��7 1rofessor 
"nn�.arie $onrado has been bringing art 
and design students to /epal each 
summer to collaborate with the 
"TTocJatJon for $raft ProducerT in 
designing new handicrafts. #ringing 
modern aesthetics and contemporary 
trends, students are opening up new 
markets globally for fair trade products, 
revitali[ing the handicraft sector in /epal 
while connecting service to learning in 
inspiring new ways.

0WerWJeX
4ince +uly 2�2�, the PoXerfuM .eanT *nJtJatJWe 	P.*
 has partnered with the )ammeT 
/otre %ame #ooLTtore to bring artisan products from 6ganda and /epal to the heart of 
campus. ɨis collaboration bridges the gap between global partner organi[ations and the 
/otre %ame community, supporting student eYperiential learning while providing ënancial 
empowerment to our partners at 4aJnt #aLIJta 7ocatJonaM 5raJnJnH $enter 	4#75$
 in 
6ganda and the "TTocJatJon for $raft ProducerT 	"$P
 in /epal.

ɨrough this uniRue consignment partnership, the )ammes #ookstore has provided essential 
retail space and strategic oversight, helping to align these uniRue products with consumer 
preferences.



,eZ 3etaJM -earnJnHT
ɨis collaboration has served as a �living lab,� providing invaluable insights into international 
social enterprise and retail management�
• .JTTJon�%rJWen .arLetJnH� 'or our campus audience, the �/otre %ame story��including 

themes of faith and the universityhs global mission�is the primary draw. &êective products 
act as a tangible �piece of /%� for visitors.

• %eTJHn for $onnectJon� 4trategic use of /otre %ame colors and a limited color palette 
signiëcantly enhances the connection between the customer and the product.

• 0QeratJonaM 4JmQMJcJtZ� 8e found that limiting product variations (such as color options) 
simpliëes inventory management and makes the shopping eYperience less overwhelming.

*mQact � 'JnancJaM )JHIMJHItT
*n its ërst 18 months, the 1.* bookstore display has demonstrated signiëcant market success, 
generating over $17,5�� in gross earnings.
• Total (ross 3evenue� $17,572.52.
• %Jrect 4uQQort� ���
��� of totaM earnJnHT dJrectMZ TuQQortT our HMoCaM QroKect QartnerT�
• 1artner *mpact�
◦ "$1 (/epal)� ��
��� net revenue (�5.8� of total).
◦ 4#7T$ (6ganda)� ��
��� net revenue (3�.2� of total).

• Operational 4upport� ��
��� (2��) in commissions supported bookstore operations.



Product Performance
Our diverse product line resonates deeply with the bookstore’s primary audience of alumni 
and visitors.

Other popular items include the scarves ($3,388 in gross revenue and 78 units across variants) 
and the storage pouches ($1,512 in gross revenue and 132 units across variants).

Top grossing 
product

Felt Trivet

$4,871
gross revenue

Top selling 
product

Rosary

248
units sold
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